
 

 

 

POSITION: Digital Marketing Specialist 

 

ABOUT US 

At Wellington College Bilingual Shanghai, we appreciate that every child is a unique and able learner 

from birth. The heart of our vision is to ensure that Wellington College Bilingual Shanghai is the leading 

and most inspirational early years’ education provider in Shanghai. It is our desire to afford every child 

the opportunity of growth and fulfilment in a setting which imbues the Wellington Values: Kindness, 

Courage, Integrity, Respect and Responsibility.  

 

As an institution, Wellington College Bilingual Shanghai represents a marriage of traditional values and 

evidence-based practice from the UK and China. We know that excellent early years’ education 

provides children with an increased chance of success in school and later in life, thereby contributing 

to creating a society where opportunities are abundant. To this end, we are seeking a team of motivated, 

dynamic and forward thinking professionals who will add something special to this exceptional early 

years’ setting.  

 

Within a culture of shared vision, mutual respect, connection and belonging, open communication and 

inclusive practice, the Teaching Assistant will form an integral part of a close team who aspire to 

continually develop and evolve in their personal and professional development. 

 



 

 

 

BASIC INFORMATION 

JOB TITLE Digital Marketing Specialist DEPARTMENT Non-academic 

SUPERVISOR Marketing Manager  

OBJECTIVES 

The role of this post is to assist line manager on the areas of news and media, 

digital marketing, website and research  

 

KEY RESPONSIBILITIES: 

News and Media 

1. Build rapport and strengthen relationships with editors of key publications in 

Chinese media 

2. Maintain a comprehensive list and relationship with Chinese media contacts. 

3. Oversee online and print ads and track the College news 

4. Observe national and local trends with an eye to create responsive and topical news 

5. Translate and distribute of all press releases in Chinese, with an emphasis on 

Wellington’sstories 

6. Prepare media clipping completed on a monthly basis for circulation 

 

Digital Marketing 

1. Manage distribution of news on Social media (Mailchimp, Wechat, Weibo, Douban, 

Seelong Education, etc) 

2. Measure and report performance of all social media marketing campaigns, and 

assess against targets and goals (ROI and KPIs) 



 

 

 

3. Conceptualise new and creative online marketing campaigns 

4. Utilize strong analytical ability to evaluate end-to-end customer experience across 

multiple channels and customer touch points 

5. Manage and review the College’s adwords campaign for Baidu and Google. Create of 

adwords campaign report completed on a quarter basis for circulation 

6. Monitor online forums on a weekly basis 

Website 

1. Manage SEO/SEM Portfolio 

2. Ensure website is up-to-date and topical 

3. Track the website performance on a monthly basis 

4. Develop the website and its functionalities to increase interactivity and optimise 

user journey 

 

Research 

1. Assist line manager to conduct a detailed annual market research of local area 

2. Research and analyse competitors’ activity, collect of competitors’ collateral and 

publicity on a monthly basis. 

 


